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Barker  Bros.,  Los  Angeles 

Men  should  desire  to  have  a  home  which  they  do  not  wish  to  quit  any  more,  suited  to  their  habits  of  life, 

and  li\ely  to  be  more  and  more  suitable  to  them  until  their  death.  And  men  must  desire  to  have  these 

their  dwelling-places  built  as  strongly  as  possible,  and  furnished  and  decorated  daintily. 

THE  RELATION  OF  ART  TO  USE,  BY  JOHN  RUSKIN 

FIVE  years  ago  none  in  Los  Angeles  dreamed  that  a  great  retail  mer' 
chandising  house  would  go  out  Seventh  Street  as  far  as  Figueroa  to 
seek  a  convenient  home.  Five  years  ago  Los  Angeles  growth  was 
ama2,ing  enough,  to  be  sure,  but  there  were  limits  to  the  boldness  of  the 
most  optimistic  imagination.  Today  the  great  new  furniture  house  of 
Barker  Bros,  stretches  the  full  block'length  of  Seventh  Street  from  Flower 
to  Figueroa,  and  although  this  is  a  westward  march  well  beyond  that  of 
other  big  stores,  the  advance  of  business  and  shopping  to  the  west  along 
Sixth  and  Seventh  streets— and  particularly  Seventh— has  been  so  swift, 
and  continues  so  steadily,  that  it  will  be  no  time  before  the  centrality  of 
the  location  of  Barker  Bros,  becomes  a  commonplace  of  conversation. 

When  Barker  Bros,  found  themselves  outgrowing  their  store  on  South 
Broadway,  all  they  had  of  experience  and  vision  w^as  enlisted  in  the  plan' 
ning  of  a  new  home.  The  result  was  the  present  structure,  designed  for 
them  by  Messrs.  Curlett  6?  Beelman,  architects  with  an  unusually  rich 
background  of  knowledge  in  interpreting  the  ideals  and  satisfying  the 
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practical  requirements  of  progressive  merchants.  Scofield  Engineering  &' 
Construction  Company  was  the  general  contractor.  This  company  has  had 
an  extensive  participation  in  large  projects,  and  the  experience  of  its  care' 
fully  selected  and  well'organi2,ed  personnel  is  reflected  in  this  building.  The 
setting  of  the  terra^cotta  and  brick  was  done  with  an  expertness  of  which 
the  company  has  a  right  to  be  particularly  proud. 

Barker  Bros.  Building  is  a  class'A  steel'frame  structure  with  a  facade 
319  feet  long  on  Seventh  Street,  and  fronting  Flower  and  Figueroa  streets 
for  a  length  of  106  feet.  It  is  a  heigh t'limit  building,  rising  eleven  stories  to 
a  height  of  1 50  feet,  beyond  which  no  building  may  go  in  Los  Angeles. 
The  steel  frame  is  clothed  in  terra'cotta  and  brick,  affording  an  excellent 
illustration  of  these  two  materials  in  sympathetic  combination. 

The  terra'COtta  is  a  light  buff  with  ungla2;ed  smooth  surface,  manufac 
tured  at  the  Lincoln  plant  of  Gladding,  McBean  6?  Co. 

The  brick  is  old^rose  ruffled  brick,  laid  in  Dutch  bond,  manufactured  at 
the  Number  One  (Los  Angeles)  Plant  of  the  Los  Angeles  Pressed  Brick 
Company.  The  staggered  stretchers  of  Dutch  bond  produce  a  subtile  diag' 
onal  pattern  in  the  vertical  joints,  and  in  this  case  the  work  of  laying  the 
brick  was  done  with  such  exceptional  skill  that  the  walls  command  special 
admiration.  There  is  the  added  effect:  of  wide  cream'colored  mortar,  and 
the  result  is  that  the  beautifully  shaded  brick  yields  its  full  play  of  color. 

The  judicious  selection  of  colors  established  an  affinity  between  the 
terra'COtta  and  the  brick,  and  they  find  themselves  brought  together  on 
terms  of  happy  intimacy  that  give  the  building  warmth  as  "well  as  beauty. 

The  style  of  the  exterior  is  pure  Italian,  inspired  mainly  by  that  master- 
piece of  the  Renaissance,  the  Strozzi  Palace  in  Florence.  The  lower  stories 
are  medieval  in  form  and  detail.  The  facade,  as  it  extends  upward,  gradually 
develops  into  the  later  Florentine  refinement  of  form  and  detail.  The  upper 
stories,  with  their  beautiful  balustrade  course  and  arched  windows,  afford 
an  example  of  the  highest  development  of  the  Italian  Renaissance. 

The  central  point  of  interest  is  the  main-entrance  arch  that  leads  diredlly 
into  the  main  lobby,  or  foyer.  This  foyer  was  designed  in  terms  of  beauty 
applied  to  merchandising,  as  "the  first  gesture  of  welcome"  to  the  visitor. 


BARKER  BROS.,  LOS  ANGELES 

The  walls  are  of  travertine,  thirtyeight  feet  high,  the  floor  is  of  finely- 
marked  marble,  and  the  ceiling  is  decorated  in  a  gorgeous  key  attuned  to 
rich  draperies,  balconies,  organ  grilles  of  wrought  iron,  and  tall  bron2;e 
candelabra.  For  this  splendid  ensemble  Maynard  Dixon  painted  two  large 
murals  depicting  the  California  of  the  long'ago. 

Florentine  architects  of  the  Renaissance  relied  consciously,  to  achieve 
their  beauty  of  design,  on  a  studied  treatment  of  wall  surface  in  massive 
rusticated  masonry.  This  treatment  was  happily  adopted  by  the  architects 
of  Barker  Bros.  Building,  who  knew  that  the  striking  effedt  they  aimed  at 
was  possible  of  attainment  with  terra^cotta  as  manufactured  by  Gladding, 
McBean  6?  Co. 

It  is  an  interesting  facS:  that  the  most  noteworthy  advance  in  terra'cotta 
manufacture  was  pioneered  by  this  company  and  is  still  confined  almost 
exclusively  to  the  Pacific  Coast.  Reference  is  made  to  the  production  of 
terra'Cotta  ashlar  in  si2,es  of  a  magnitude  never  before  attempted.  This 
practice  represents  a  gradual  advance,  inspired  by  the  aggressive  spirit  of 
western  pathfinding,  and  yet  governed  at  every  forward  step  by  a  wise 
technical  carefulness. 

The  terra'Cotta  for  Barker  Bros.  Building  illustrates  this  advance,  for  it 
is  larger  in  scale  than  used  to  be  considered  possible  of  manufad;ure.  The 
result  is  rustication  of  a  compelling  boldness.  And  there  is  plenty  of  play 
for  the  shadows  that  architects  court  when  they  build  in  those  sun-drenched 
canyons,  the  down-town  streets  of  Los  Angeles. 

Salient,  too,  in  the  design  are  the  largcscale  quoins  that  confine  the  brick 
and  give  the  corners  of  the  building  strength  and  charadter. 

The  windows  of  the  top  story  are  of  the  Florentine  arcade  type,  with 
central  column  and  round  arches.  The  shop-fronts,  or  display-rooms,  at  the 
sidewalk  level  are  framed  with  beautiful  wrought  iron,  similar  in  charadter 
to  the  iron-work  of  Florence  in  the  twelfth  century. 

It  was  a  sound  instincft  that  went  back  to  Florence  for  inspiration  in 
building  this  furniture  store,  the  largest  (is  it  not?)  in  the  United  States 
and  in  the  world.  For  furniture,  too,  is  returning  to  Florence  and  to  all  the 
lovely  old  cities  for  fulfillment  of  its  dream  of  recapturing  grace  and  charm. 


I  '  Barker  Bros.,  Los  Angeles  Curlett  ii  Beelman,  Architects 

A  great  furniture  house  in  a  great  city  of  homes,  this  new  building,  clothed  in  terra'cotta  and  brick,  bestrides  "Hke  a 

Colossus"  the  Seventh'street  block  from  Flower  to  Figueroa,  with  entrances 

on  all  three  thoroughfares. 
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CuRLETT  &'  Beelman,  Architedts 


Barker  Bros.  Building  represents  the  extreme  westward  advance  of  big  merchandising  on  Seventh  Street,  but  even 

■when  it  comes  to  be  neighbored  by  other  great  structures  it  will  undoubtedly  continue 

to  dominate  by  force  of  its  inherent  strength  and  beauty. 
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"Why  should  the  past  be  charming?"  asks  Vernon  Lee.  And  then  answers 
herself:  "Perhaps  merely  because  of  its  being  the  one  free  place  for  our 
imagination." 

It  is  a  good  thing,  in  this  hurly 'burly  that  we  call  today,  for  the  fortunate 
(yet  frequently  bewildered)  individual  who  is  engaged  in  furnishing  a  new 
home  or  in  enhancing  the  attradtiveness  of  an  old  one,  to  be  submitted,  no 
matter  how  unknowingly,  to  the  influences  breathed  from  the  Florentine 
Renaissance  into  a  Los  Angeles  store. 


The  Bjenaissance  of  the  fifteenth  century  in  Italy  had  its  birth  in  Florence,  where,  under  unique  conditions 
and  influences,  a  t^ipe  of  palace'huilding  was  evolved,  to  which  huge  bloc\s  of  rusticated  masonry  give  an 
unusually  massive  and  rugged  appearance.  .  .  .  There  is  a  general  absence  of  pilasters  as  decorative  fea- 
tures  in  the  facades,  which  are  therefore  called  "astylar";  while  sparing  use  of  detail,  together  with  concen- 
tration on  pronounced  features,  produces  boldness  and  simplicity  of  style.  The  imposing  appearance  of 
these  massive  palaces  fronting  on  narrow  streets  is  emphasised  by  boldly  projecting  roof  cornices, 
which  crown  the  walls  and  are  proportioned  to  the  height  of  the  buildings. 

SIR  BANISTER  FLETCHER 
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"If  a  man's  business  be  not  clean,"  a  mor' 
alist  has  written,  "his  charadter  cannot  be 
clean."  And  obviously,  to  descend  from 
the  plane  of  morals  to  that  of  material 
well'being,  if  a  man's  place  of  business  be 
not  clean,  he  cannot  exped;  to  be  a  sue 
cessful  merchant.  In  one  sphere  cleanli' 
ness  is  next  to  godliness;  in  another  it  is 
the  sine  qua  non  of  prosperity. 

The  application  of  this  truism  to  mer' 
chandising  is  seen  in  every  store,  large  or 
small,  that  is  conducted  on  up'tO'date 
lines.  The  importance  of  cleanliness  is 
thoroughly  understood,  yet  cleanliness  is 
not  always  as  punctiliously  sought  after 
in  store  exteriors  as  it  is  indoors.  There 
are  still  to  be  observed  many  stores  that 
are  wonderfully  clean  and  attractive  in- 
side, yet  dark  and  forbidding  from  the 
sidewalk. 

In  such  instances  the  merchant  is  bur- 
dening  his  business  with  a  very  serious 
handicap.  He  is  overlooking  a  notable 
clue  to  success,  forfeiting  an  advertising 
asset  of  high  value.  A  store-front  of  im- 
maculate  cleanliness  has  an  irresistible 


attraction  for  the  buying  public.  It  is  a 
constant  recommendation  to  the  passer- 
by  of  everything  that  is  merchandised 
inside. 

As  appreciation  of  the  necessity  of 
cleanliness  in  store-fronts  becomes  more 
and  more  widespread,  there  is  an  increas- 
ing use  of  terra-cotta  as  the  outside  dress 
of  stores.  For  the  smaller  stores,  stock 
terra-cotta  is  much  used,  while  for  the 
large  establishments,  many  of  which  oc- 
cupy great  buildings  of  their  own,  terra- 
cotta of  special  manufacture  is  found 
an  ideal  reliance.  Terra-cotta,  of  course, 
lends  itself  to  any  color  treatment  de- 
sired, and  in  color  there  is  a  powerful 
element  of  merchandising  appeal.  But 
in  this  matter  of  attracting  customers, 
while  color  comes  before  form,  cleanli- 
ness comes  before  color. 

Terra-cotta  is  kept  clean  easily  and 
inexpensively.  There  is  no  economic  ex- 
cuse for  permitting  it  to  show  the  stains 
of  smoke  and  dust  while  soap  and  water 
are  available.  With  a  small  expenditure 
of  energy  terra-cotta  may  be  kept  clean 
forever.  Enlisted  in  the  service  of  the 
storekeeper,  it  has  the  permanent  "pull- 
ing power"  of  a  bright,  cheerful,  and  ev- 
erlastingly fresh  advertisement. 


Our  cover  piAure  is  a  view  of  Seventh  Street, 
Los  Angeles,  looking  east\vard  from  Figueroa, 
with  the  new  building  of  Barker  Bros,  on  the 
right.  Barker  Bros,  are  well  beyond  the  present 
"canyon"  limits  of  this  rapidly  progressing  shop- 
ping thoroughfare. 


Ill  '  Barker  Bros.,  Los  Angeles 


CuRLETT  &"  Beelman,  ArchiteCts 


Styled  in  pure  Italian  Renaissance  and  consciously  influenced  by  the  Stro2;2,i  Palace  of  Florence,  the  building  is  entered 
from  Seventh  Street  through  this  archway  done  in  terra-cotta  ashlar  of  bold  rus- 
tication, and  in  sizes  never  before  attempted. 


IV  '  Barker  Bros.,  Los  Angeles 


CuRLETT  &?  Beelman,  Architecfts 


Terra'cotta  specially  manufactured  at  Lincoln  invests  the  first  three  stories.  Then  for  seven  stories 

the  building  rises  in  ruffled  brick  confined  by  large-scale  quoins  of  terra'Cotta. 

The  latter  material  recurs  in  the  crowning  story. 


V  '  Barker  Bros.,  Los  Angeles  Curlett  fef"  Beelman,  Architecfts 

The  deep  rustication  of  the  immense  terra'COtta  blocks  provides  a  surface  on  which  the  lively  Los  Angeles  sunshine 

paints  pidure  after  pidture  in  a  series  that  might  be  called  "Shadow  Sym' 

phonies  in  Black  and  White." 


VI '  Barker  Bros.,  Los  Angeles 


CuRLETT  fe?  Beelman,  Architecfts 


Wrought  iron  in  the  mood  of  twelfth'century  Florence  frames  these  shop-windows,  providing  a  delicate  decoration  that 

enlivens  without  interrupting  the  horizontal  flow  of  the  terra-cotta,  like 

graccnotes  in  a  noble  song. 


VII '  Barker  Bros.,  Los  Angeles  Curlett  &?  Beelman,  Architects 

Los  Angeles  Pressed  Brick  Company  produced  the  ruffled  brick  for  the  facades.  Its  old-rose  tones  yield 

all  their  beauty  to  the  pattern  of  Dutch  bond,  while  harmonizing  perfedtly  with 

the  light  buff  of  the  unglaz,ed,  smooth-surfaced  terra-cotta. 


VIII  '  Barker  Bros.,  Los  Angeles 


CuRLETT  C5?  Beclman,  Architcds 


The  tie-up  of  two  sympathetic  materials  is  admirably  illustrated  by  this  detail  of  the  faqade  just  above  the  main  entrance- 

way,  where  terra-cotta  saliently  rusticated  gives  way  to  the  subtile  diagonal  pattern 

of  brick,  making  a  harmony  of  textures  and  tones. 
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WORKS 

Lincoln  Plant  :  Lincoln,  Placer  County,  California 

Telephone,  Lincoln  100 

Tropico  Plant:  Glendale,  Los  Angeles  County,  CaHfornia 
Telephone,  Capitol  4780 

Northern  Clay  Plant:  Auburn,  Washington 

* 

Terra  CoTTA   '   Roofing  Tile 

Face  Brick:  Bric\for  buildings  and  mantels 

Faience  and  Quarry  Tile:  Tile,  glazed  and  unglazed, 
for  floors,  walls,  bathrooms,  terraces  and  mantels 

Vitrified  Salt  Glazed  Pipe  for  sewage,  drainage  and  irrigation: 

Conduit  pipe,  culvert  pipe,  drain  tile,  grease  traps, 

flush  tan\s,  segmental  sewer  bloc\s 

Fire'Clay  Chimney  Pipe:  Chimney  tops,  flue  linings,  gas  flues 

Fire  Brick  and  Fire  Tile:  Fire  clay,  fire'bric\  dust 

Laundry  Trays,  Kitchen  Sinks 

Garden  Pottery  and  Furniture:  Vases,  benches,  urns, 
fountains,  pedestals,  sun  dials  and  bird  baths 
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Decoration  by  means  of  color 

instead  of  form  is  achieved  here  by  placing 

flat  ceramic  color  against  an  unornamented  surface.  This 

decorative  Faience  tile  was  specially  designed  and 

executed  at  Tropico  for  the  Pasadena 

building  of  Don  Lee,  Inc. 

* 
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